UDC: 338.484:502.131.1
doi:10.5379/urbani-izziv-en-2023-34-01-02

Received: 8 November 2022
Accepted: 27 March 2023

Carlos ROSA-JIMENEZ
Nuria NEBOT-GOMEZ DE SALAZAR
Alberto E. GARCIA-MORENO

19

Evolving mass tourism constructs and capitalist
exploitation of the coast: From sustainable density
and urban morphology to iconic megastructure

The tourism construct is a disruptive capitalist produc-
tion of space that has generated and is generating new ur-
ban forms. Many architectural and morphological studies
have specifically analysed its different models, but there is
a lack of studies comparing their features. This compara-
tive study examines four types of tourism construct relat-
ed to the evolution of capitalism (including pre-Fordism,
Fordism, and post-Fordism) and different types of tourist
cities. Architectural iconicity, morphological patterns,
and spatial metrics are analysed in relation to the eco-
nomic, social, and cultural characteristics generated. The
results suggest that high-density pre-Fordist and Fordist

tourism constructs facilitate social relations and a great-
er capacity to generate the city, whereas lower-density
post-Fordist constructs have higher environmental costs
(an increase in private green areas and bodies of water)
and social costs due to architectural iconicity. The article
assesses the relationship between the architectural and
urban variables to be considered in the planning tourist
destinations in the capitalist production of tourist space.

Keywords: coastal tourism, iconic architectures, mor-

phology
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1 Introduction

Tourism has traditionally been identified as an expression of
the capitalist economy (Fletcher et al., 2021). The widespread
triumph of the capitalist model seems to preclude the devel-
opment of a socially balanced and sustainable model (Chatley,
2010), as well as the protection of the most basic collective
goods (Hollerman, 2015). Gauthier (2005) defines the differ-
entiated tourism architecture and morphology as constructs.
The tourism construct is the result of high-speed change linked
to a greater level of disruptive development and experimen-
tation. According to Knafou and Stock (2003), tourism is a
system in which individuals must travel, they temporarily live
in places outside their usual routine, and space actively partici-
pates in tourists’ leisure and recreation. Therefore, the tourism
construct is a spatial and physical response to the sum of three
basic characteristics of tourist activity: the need for a means
of transport, an event or experience as a reason to travel, and
an accommodation system.

Mobility drives tourist relations (Coles et al., 2005; Utrry &
Larsen, 2012; Nebot-Gomez de Salazar, 2020) and has had a
strong impact on climate change (Githnemann et al., 2021),
even during the COVID-19 pandemic (Yang et al., 2021).
Tourist developments are places where space loses its strategic
status and robust nature in a progressive dissolution process
(Sparke et al., 2018), inhabited by a constant flow of tempo-
rary visitors and an ongoing need to reinvent their experiences
to avoid obsolescence processes (Sanabria Diaz et al., 2020).
The pressure of urbanization and tourism in coastal areas has
increased with high impacts and changes to their landscapes
(Petrisor et al., 2020). Specifically, the dynamic nature of tour-
ism has generated new urban morphology, particularly along
the coasts — consisting of autonomous elements — where
open space basically consists of lawns and playgrounds (Levy,
1999). Capitalism’s influence on the tourist space is clear in
its activities and architecture. Tourist events are perfect capi-
talist productions because they consume places and produce
meanings (Nogués, 2008). Events can directly influence the
character of the city and its ability to attract tourists (Li et
al,, 2021). In turn, tourist architecture for accommodation is
an international expression of the Western capitalist economy
and an exponent of mass consumer culture and modern life
(Britton, 1991).

Tourism is therefore an organized capitalist activity with so-
cially and ideologically intentional spatial production (Britton,
1991). Currently, numerous forms of capitalist production of
tourist space coexist: Fordist tourism models survive in periph-
eral areas - for example, Cancun (Torres, 2002) — and there
are also hyper-iconic post-Fordist complexes — for example,
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Dubai (Elsheshtawy, 2010); restructured pre-Fordist tourist
centres — for example, the United Kingdom (Agarwal, 2012);
or Fordist tourist centres in the Spanish Mediterranean (Antén
Clavé et al., 2011). Numerous studies have analysed the var-
ious constructs of tourism in depth. Previous research into
their morphological evolution related to political, economic,
social, environmental, and physical variables has been conduct-
ed, including the spa (Agarwal, 2012; Xie et al., 2013), beach
resorts such as those in the the Asia-Pacific region (Smith,
1991, 1992), Greece (Andriotis, 2006), or Mediterranean
towns (Lekakis & Chatzikonstantinou, 2020). However, there
is a significant lack of studies comparing the main tourism
constructs of each capitalist period using a morphological
and architectural analysis and their social and environmental
consequences.

This article compares characteristic examples of tourism con-
structs developed by capitalism for coastal tourism - in terms
of architecture, morphology, and spatial metrics — and analyses
their social segregation and environmental effects (density and
percentages of water and green areas). The article is organized
as follows. After the introduction, the second section develops
amethodology that analyses and compares the evolution of five
selected constructs in terms of architectural, morphological,
and spatial metrics characteristics and in relation to the evo-
lution of capitalism. The third section briefly summarizes the
relationship between architecture and the different periods of
the capitalist economy. In the fourth section, the results show
that the selected pre-Fordist and Fordist constructs have more
sustainable densities, whereas the post-Fordist models have a
greater environmental impact, social segregation, and iconic
burden. The fifth section discusses the relationship between the
architectural iconographic parameters and the morphological
and spatial metrics characteristics. Finally, the conclusions and
limitations of the study are considered in the sixth section.

2 Methodology and case studies

Levy (1999) considers two main approaches to studying urban
form, focusing on the relationship between types of buildings
and urban fabric, and the evolution of the tourism construct.
Both are analysed in this article by comparing five case stud-
ies. The comparison was conducted from a socioeconomic
dimension (capitalism and architecture) and from a physical
dimension (morphology and the spatial metrics). The socioec-
onomic dimension considers the built environment as a direct
expression of culture; in other words, it is a social construction
both in its creation and in its evolution (Gauthier, 2005), and it
influences the integration of residents and tourists (Soszyniski
et al, 2017). A bibliographic review was conducted for cach
economic period, along with a description of the architecture
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Table 1: Relationship between selected morphological layers and parameters.

Parameter Morphology
Symbol Description Unit Relation Symbol Layer
A Road area m’ A + B = 100,000 m’ ST Street
B Private plot area m? B=B1+B2+B3+B4 -
B1 Ground floor area m? GL Ground-level building
B2 Private space area m’ PS Private space area
B3 Private water area m’ WA Water area
B4 Private beach area m’ Beach area
H Maximum height number AG Above-ground building
Ba Built area m’ Ba=B1xH -
ud Urban density - Ud=Ba/(A+B) -

Source: Authors

Figure 1: Location of the cases studied and characteristics of each sample (illustration: authors).

and of the economic and architectural thought that influenced ~ ments that assess the spatial characteristics of the urban struc-
its design, to analyse architectural and socioeconomic values. tures and settlements” (Reis et al., 2015: 330). These metrics

identify the spatial components in the dynamics of the change

As regards the physical values, the urban form has been related (Herold et al.,, 2005), the urban patterns of tourist develop-
to the spatial metrics, taken to be “the quantitative measure- ments (Gkoltsiou & Terkenli, 2012), and the spatial patterns of
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tourist coastal areas (Antén Clavé et al., 2011; Rovira Soto &
Anton Clav¢, 2017). The study compares ten-hectare circular
samples of the tourist areas within the first 1 km strip from the
coast. Using aerial images and mapping from Google Earth and
a GIS programme, six morphological layers are related to nine
parameters (Table 1) to analyse the occupancy percentages and
the urban density. Urban density (Ud) is considered equal to
floor area ratio (FAR) (MIT, 2019), and the built area (Ba)
is obtained from the cadastral database as the product of the
ground floor area (B,) times maximum height (H).

The choice of the case studies follows an evolutive time se-
quence of the three main periods of capitalism (pre-Fordist,
Fordist, and post-Fordist) that secks to highlight significant
changes to the tourism construct. Judd and Fainstein (2000)
differentiate between three categories of tourist cities: the his-
torical tourist city, the destination city specifically designed for
tourism consumption, and the converted city, which builds
infrastructure to attract tourism (Figure 1).

The historical tourist city includes the “spa cities” of the nine-
teenth and twentieth centuries. Along the Mediterranean
coast, Monaco is one of the most frequently visited tourist
destinations in the world (Gjorgievski et al., 2013) and a classic
European destination, similar to Las Vegas in North America,
Johannesburg in Africa (Fu & Murray, 2014), or Macao in Asia
(Kwan, 2004). A sample of the Moneghetti-La Condamine
neighbourhood has been selected.

Within the destination city, in Europe, the explosion of mass
tourism during the Fordist capitalism period was significant
along the Spanish coast due to its rapid transformation from
the 1960s. Three examples of the Spanish Mediterranean coast
were selected: Torremolinos, Benidorm, and Alicante. Torre-
molinos was one of the first tourism developments in Costa
del Sol and is a tourist destination widely analysed in the liter-
ature (Navarro-Jurado et al,, 2019). It is a mature destination,
similar to Acapulco (Mexico), where the La Carihuela neigh-
bourhood is a representative sample of its features. Benidorm
and its Playa de Levante neighbourhood is the most outstand-
ing mass tourism destination on the Spanish Mediterranean
coast (Nolasco-Cirugeda et al., 2020). It is a singular tourism
model based on high-density urban development and high-rise
buildings. Finally, the Playa de San Juan neighbourhood in
Alicante represents the transition to the post-Fordism associ-
ated with residential spaces for golf tourism, focused on higher
purchasing power and renovation of mature destinations (Ruiz
et al., 2016). It is a tourism construct with a more vernacular
architectural style and greater development in green areas. In
the converted city, Dubai is the paradigm of a post-Fordist
neoliberal tourism model. The selected sample of the Palm
Jumeirah artificial island is an example of a “tourism bubble”
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consisting of convention centres, sports complexes, large con-
gress hotels, and shopping malls with attractions designed
exclusively for tourists and which are not used by the local
residents (Fainstein, 2005).

3 Tourism constructs and capitalist
exploitation of space

3.1 Capitalism and tourism architecture

Each economic period of capitalism has generated its own con-
structs. The pre-Fordist tourism construct was originally the
destination of the upper classes of urban industrial capitalism
from the second half of the nineteenth century to the Second
World War. It is a winter tourism destination, where the tourist
experience was developed in architecture in the form of spas,
thermal resorts, and casinos.

The period of Fordist capitalism development (from 1945 to
the mid-1970s) plays a key role. After the Second World War,
tourism followed the characteristics of industry and Fordist
capitalism in response to the growth of mass tourism. Archi-
tecture embarked on mass production. This mass production
system is based on maximum production at minimum cost by
means of creating large volumes of a limited series of stand-
ardized products (Watson, 2019). The mass tourism of Ford-
ist capitalism is highly standardized, packaged, and inflexible
tourism constructs consumed by large numbers of tourists
(Torres, 2002). The democratic opening up to the middle
classes and the improvement of salaries allowed workers access
to mass consumption of tourist packages. This was all thanks
to the Keynesian economic model - particularly adopted in
western Europe — with a new capitalist class of transnational
companies that embarked on the physical production of the
tourist space (Yrigoy, 2014). The transport and accommoda-
tion revolution favoured the extensive occupation process of
the territory. Aircraft made long-haul tourism possible without
the need to develop the road infrastructure. The Grand Hotel
gave way to the tourist hotel, designed as a self-contained unit
with apartments, a dining room, tropical gardens, a solarium,
swimming pools, and entertainment areas. Right from the
start, the architects of the Modern Movement included the
functionalist ideology of international architecture until the
triumph of the Team X ideas in the Languedoc-Rousillon
project designed by Candilis, Josic, and Woods (1962-1977).

The transition to the neoliberalism of post-Fordism meant the
deregulation and deindustrialization of capitalism, which led
to globalized, individualized, and flexible tourism (Bianchi,
2018). The capitalist spontancous order was replaced by the
economic totalitarianism of the financial system at the start of
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the twenty-first century. The liberation era covers three dec-
ades: from the end of the 1970s to the 2007 global financial
crisis (Roberts, 2010). Between 1985 and 1995, the shift was
from mass production to mass customization, and the Keynes-
ian model and protectionism was replaced by a Hayekian and
neoliberal approach to the economy, globalization, and ob-
sessive competitiveness (Woodley, 2015). Tourism changed
radically between 1975 and 2005 due to its intensification
and disproportionate growth (Soja, 2005). It was based on
the new economy of flexible capitalism and the development
of information and telecommunications, which have allowed a
time—space compression in the new era of globalization (Har-
vey, 1990). With the saturation of the Fordist traditional sun-
and-beach market, a new type of tourist has emerged, increas-
ingly more gregarious and difficult to classify. These tourists
are searching for alternative experiences, which include leisure
products, but which come with new motivations to travel as a
life experience (Bonet, 2003; Ashworth, 2005).

3.2 Architectures of spectacle

The aim of the Fordist tourism construct is the mass produc-
tion and exploitation of tourist space, where architects design
standardized accommodation architecture dissociated from
the production of experiences (Lefebvre, 1974). They end up
generating a tourist megalopolis designed for consumption and
the outcome of an accumulation of discontinuous, disjointed,
and autonomous architectural and urban structures (Gausa,
1996). Antagonistically, the pre-Ford and some post-Ford
tourism constructs are based on symbolic and emblematic
architecture that helps create an elitist space and hide an ex-
isting social reality (Pié-Ninot & Rosa-Jiménez, 2014), where
post-modern imagery has turned architecture into an event.

Those architectures of spectacle are consumer goods, or archi-
tectural displays that have generated their own “architourism”
The literature distinguishes two trends. The first is architecture
focused on the identity of the place (Figure 2a) and which
strengthens its meaning (Lasansky & McLaren, 2004); in other
words, non-iconic buildings of vernacular architectural styles
to authentically experience a place (Chang, 2010), and to boost
tourism and local development (Palupi et al., 2021). At the
other extreme is hyper-iconic architecture; that is, “disneyfica-
tion” and thematic resorts (Figure 2b), which have transformed
the tourist metropolis into a tourist utopia: “enclaves within
the state that constitute another post-industrial reterritoriali-
zation of urban forms, constructed by international capital to
attract workers and non-local tourists” (Simpson, 2016: 28).
These places are already related to an “intensification” econom-
ic rationale that relies on the speculative circulation of capital,
without the resource of production of goods (Nealon, 2002).

83

Figure 2: a) Cheong Fatt Tze Mansion (Malaysia) as an example of
non-iconic buildings of vernacular architectural styles; b) Luxor Ho-
tel in Las Vegas as an example of hyper-iconic architecture (photo:
Alberto E. Garcia-Moreno).

Harvey (2005) criticizes the fact that the strategies of neolib-
eralism have been designed to restore the class powers of the
clites against the working class since the 1970s, thus generating
wealth and poverty simultaneously. It is associated with the
“scintillant cities” concept (Simpson, 2013) as an example of
connection of glass architecture, enclave urban development,
financial capital, and fictions. They are cities made up of iconic
architecture. Sklair (2006) defines iconic architecture as that
which is famous and has a special symbolic or aesthetic mean-
ing. The transnational neoliberal capitalist class, as the domi-
nant force, drove the iconic architecture, instead of the state
and religion, of the 1960s (Sklair, 2010). “Celebrity architects”
with internationally renowned firms were therefore contracted
to guarantee the value of the investments (Larson, 1995). The
connection between iconic architecture and architects with
globalization is the result of information and communication
technologies and computing, which has allowed them to de-
sign buildings in “impossible” forms (Sklair, 2010).
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Table 2: Summary of the main characteristics of each type of tourism construct.

Type  Period Site Urban density  Iconicity Pattern Morphology
. ) ) High .
1 Pre-Fordism Moneghetti High - Urban fabric Urban
(eclecticism)
Playa de Levante Low
2 Fordism Medium N Urban fabric Expansion
La Carihuela (rationalism)
. . Low )
3 Post-Fordism Playa de San Juan Medium-low Urban fabric Suburban
(vernacular)
. High .
4 Palm Jumeirah Low Icon-fabric Megastructure

(architecture-spectacle)

Source: Authors

4 From urban morphology to iconic
megastructure

The results of the comparison of the socioeconomic dimension
of Section 3 with the physical dimension (morphology and
spatial metrics) suggest four types of tourism constructs asso-
ciated to four morphological types or urban patterns, which
we have called urban, expansion, suburban, and megastructure
(Table 2 and Figure 3). They present differentiated qualities as
regards the urban density, iconicity, and type of urban pattern,
in which an evolution from urban rationale to the tourist me-
gastructure can be detected.

4.1 Types of tourism constructs

Type 1: Industrial capitalism and the eclectic construct. Mona-
co’s casino-based economic activity attracted tourists with high
purchasing power in an area of poor and rocky terrain (Gay,
1998). The main impact of that economy was the socio-spatial
segregation that drove the social expulsion of activities and
people not in keeping with high social status (Pié-Ninot & Ro-
sa-Jiménez, 2014). In Monaco, the urban industrial capitalism
formula of tourist colonization, used by the British Empire in
its colonies, was deployed: grand hotels built by travel agencies
or by consortia with stakes in the transport systems and de-
signed by European architects in an eclectic neo-classical style
(Wharton, 1999). Thus, following the building of the railway
(1863), the opening of the Grand Hotel de Paris (1864) led to
the appearance of elite amenities such as the Monte Carlo Casi-
no and its adjoining opera house, the work of Charles Garnier,
the eclectic architect that went on the Grand Tour between
1852 and 1855. The territorial constraints of Monaco have
transformed the initial residential villas into a contemporary
high-density urban space, following a vertical and horizontal
filling-in process. The streets there adapt to the steep relief of
the land and occupy a very important percentage of the area,
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whereas the free area of the plots is relatively low, with no
swimming pools.

Type 2: Fordist capitalism and the international architecture
construct. This model allowed the rapid transformation of the
coast, but the mass growth and the economic vision generated
significant impacts on the landscape values that are, paradox-
ically, the lure of tourism (Pié-Ninot & Rosa-Jiménez, 2014).
The Benidorm (Playa) and Torremolinos samples share the
same morphological pattern of hotels and residential com-
plexes with private free areas for leisure programmes. Smaller
roadways benefit the size of the block and the inclusion of
swimming pools with ever larger water areas. In those Fordist
fabrics, the main problem is the physical obsolescence of the
spaces created in the boom of the 1960s and the dwindling
of a simple and trivial culture product that does not meet the
needs of the new tourist (Ashworth, 2005).

Type 3: The post-Fordist transition and the vernacular con-
struct. The epicentre of the structure of the post-Fordist tourist
space is the airport, which has become a hub and micro-city
due to the remarkable growth in the use of the airplane (par-
ticularly low cost) as a means of transport (Soja, 2005). That
has driven the blurring of the line between the urban and the
suburban, and the development of the suburbanization as a
growth model of the second holiday home. The Playa de San
Juan tourism construct (Alicante, Spain) includes a significant
increase of the plot and of private free space to include the
golf course. Furthermore, it has increased the water area by
introducing artificial lakes and swimming pools in low-density
residential complexes, which may even include a larger length
of artificial beach rather than natural beach (Rosa-Jiménez et
al,, 2016). The drop in urban density in tourist residential com-
plexes, along with the recovery of the local-roots architectural
style, led to a trivialization of cultural styles and images.
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Figure 3: Urban densities and morphology features of each case study (illustration: authors).

Type 4: Post-Fordist capitalism and the iconic megastructure.
The Dubai model is similar to others of East Asia (China,
South Korea, or Taiwan) analysed by Jeon (1995). Dubai’s ur-
ban development is an example of neoliberal economic policies
that seek to attract top-tier tourism and foreign investments
and exclude the immigrant and local population. Dubai is a
model based on the power of spectacles (Elsheshtawy, 2010),
which develops skyscrapers, shopping malls, and high infra-

structure that are out of context with their settings. Further-

more, it exploits and marginalizes its immigrant construction
workers (Ghaemi, 2006) and those with precarious livelihoods
(Gibson, 2009). The megaproject to transform Dubai’s sea-
front expands its coastal land from 45 to over 1,500 kilometres.
It comprises Palm Deira, Palm Jebel Ali, The World Islands,
The Universe, and the Waterfront City project, designed by
OMA to be home to up to 1.5 million people (Velegrinis &
Katodrytis, 2015). Palm Jumeirah Island (2008) is the small-
est of the three Palm Islands and is home to over twenty-five

Urbani izziv, volume 34, no. 1, 2023
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Table 3: Urban parameters of each tourism construct
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Sample T A B B Maximum  Built area Density

height unit
(m? (m? B1(m®) B2 (md) B3(m®) B4 (m?) (stages) (m?

Moneghetti 1 38,695 61,305 38,690 22,615 0 0 14 245,730 2.46

Playa de Levante 2 26,186 73,814 29,045 41,844 2,925 0 29 134,252 1.34

La Carihuela 2 18,203 81,797 26,069 43,670 2,058 0 13 113,152 113

Playa de San Juan 3 9,258 90,742 15,967 58,498 16,277 0 6 77,637 0.78

Palm Jumeirah 4 3,718 96,282 5,128 21,894 65,441 3,819 21 27,027 0.27

Note: T = type, A = road communications, B = private area, B1 = building, B2 = private space, B3 = water, B4 = beach. Source: Authors.

Figure 4: Urban density (left) and percentages of land use (right) for each tourism construct (illustration: authors).

international hotels, such as the Atlantis Dubai Hotel, with
1,500 rooms, an aquarium, and a theme park. The iconic de-
sign of the palm tree creates a form in which the trunk is the
centre of the complex, consisting of apartments, hotels, and
attractions, and the seventeen branches make up a residential
group of villas and homes with private beaches. The crescent
is a semi-circular artificial island with tourist amenities.

4.2 Urban density and physical exploitation of
space

In Table 3, a drop in the urban density of the fabrics is detected
in the evolution of the tourism construct, from the inherent
values of the compact city in Monaco (Ud > 2) to the low
levels of the golf residential complexes. The average density
near 1 of the Fordist fabrics (Type 2) allows a complex pro-
gramme of free zones and swimming pools to be developed.
The drop in density of the Type 3 (average density around
0.5) and Type 4 (low density of 0.25) constructs leads to a
progressive reduction of the road area and of the area occu-
pied by buildings in favour of greater private free space, water,
and private beaches, which is particularly obvious in the Palm
Jumeirah megastructure (Table 3 and Figure 4). The construc-
tion of the Palm Jumeirah artificial island involved a major
engineering project with an environmental impact affecting
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the ecosystem of the Persian Gulf (Sale et al., 2011). In this
regard, this increase in private free space in the post-Fordist
constructs is accompanied by social segregation as the result
of land privatization (gated communities); the increase in the
green landscape and swimming pools is associated with envi-
ronmental costs of high water consumption (Géssling et al.,

2012; Hof & Bldzquez-Salom, 2015).
4.3 lconicity as social exploitation of space

According to Sklair (2010), the development of iconicity in
architecture has fostered the segregation and social exploita-
tion of space. At an initial level, the Fordist construct (Type 2),
aimed at the middle and lower-middle class, first adopted the
principles of the architecture of the Modernist movement. Sun
and beach as the main tourist experience was architecture with
a reduced iconographic value and that acted as accommoda-
tion support infrastructure. At a second level, the architecture
of the Type 3 constructs, particularly from the 1970s, included
vernacular architectural styles to experiment with or recover
the place (Chang, 2010), which were already used by the jet-set
in highly elitist destinations such as Marbella (Spain) or Port
Grimaud (France). Finally, at a third level, constructs 1 and
4, linked to iconography and the architectural style, likewise
share international architecture and are aimed at the capitalist
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Figure 5: Relationship between the tourism constructs studied with potential social and environmental effects (illustration: authors).

elite that fosters spatial segregation and the “exclusivity” of
power that lies within. However, whereas Dubai is a converted
city radicalizing urban and architectural iconography aimed at
capital flows and the liquid quality of the “scintillant cities”
(Simpson, 2016), Monaco has a “solid” urban character and
architecture in terms of urban density, which facilitates social
city growth.

4.4 Urban patterns and new icon-fabrics

This quality of the architectural iconography has also shifted to
urban fabrics in the form of icon-fabrics, with Palm Jumeirah
being an exceptional example. The icon-fabric is the design
of an urban layout as an iconographic object where there is
a dismantling between architecture and urban development,
typical of the megastructure concept. Whereas Types 1, 2, and
3 are traditional and open urban fabrics, insofar as they can
spread in the territory while maintaining their characteristics,
the icon-fabric of Type 4 is closed and can only be reproduced
with formal and/or size variations. It clearly meets the tourist

bubble idea developed by Fainstein (2005).

5 Discussion

The comparison in terms of architecture, morphology, and
spatial metrics of the four characteristic examples of tourist
constructs developed by capitalism for coastal tourism, and
the analysis of their social effect (social segregation) and envi-
ronmental effects (density and percentages of water and open

areas) are shown in Figure 4. The study clearly shows the ca-
pacity of the capitalist tourism industry to adapt to all urban
fabrics and even transgress traditional urban models with the
development of tourism megastructure. However, the social
and environmental consequences are very different in each of
them.

The Palm Jumeirah post-Fordist tourist construct is the max-
imum expression of urban-architectural iconography and
supposes maximum social and spatial exploitation. The Palm
Jumeirah megastructure represents a new standard to be incor-
porated into the four spatial patterns of urban grow defined
by Reis et al. (2016): expansion, urban sprawl, polycentrism,
and densification/coalescence. Thus, the post-Fordist model
of the Dubai tourist megastructures has been a turning point
because iconographic patterns have been created that do not
meet urban patterns, and the social and environmental impacts
generated there have reached dramatic levels. Palm Jumeirah
Island has been replicated in other Global South countries such
as the Melaka Gateway (Malaysia) — an object of social protests
(Arnez, 2022) - or Pearl Island (Qatar), which has led authors
to call them predatory cities; that is, selfish and megalomaniac
utopias that allow the exploitation of models of architecture
and human labour (Rizzo, 2019). However, there is an influ-
ence of these predatory logics supported by oil tycoons on the
Mediterranean Coast, especially in the new reconfiguration or
expansion of marinas or the construction of new hotels similar
to the sail-shaped building of Dubai, the Burj Al Arab, on the
Costa del Sol (Navarro-Jurado et al., 2019).
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A higher density of buildings for the same number of tourists
suggests less occupation and exploitation of the space, espe-
cially if they have a balanced distribution of water and green
areas. According to Gaffron et al. (2005), sustainable cities are
characterized by having a medium height and a medium-high
building density, between 0.8 and 3.0. Type 1 and Type 2 com-
ply with those densities, particularly the Type 2 ones, which
have an average density that allows optimum fabrics to be
created to develop qualified private free spaces, regarding the
water area and maintaining green areas. Low densities, as is the
case in Type 3, and especially in golf courses, increase water
consumption and the privatization of space, and risks for the
future integrity of local socio-ecological systems (Briassoulis,
2007), but it seems that they are directed more toward real
estate products than toward active and dynamic tourist desti-
nations (Del Campo Gomis et al., 2006).

High-density constructs potentially prevent social segregation.
Density is also indicative of urban quality or transformation
potential, as can be seen in the case of Monaco, where the
evolution from a spa city model (similar to Type 3) toward
high urban density has allowed sustainable development based
on citizen participation. D’Hauteserre (2005: 308) concludes
that “Monaco’s practices demonstrate its pragmatic adaptation
to global environmental, economic and cultural systems and a
realistic application of sustainability principles. Monaco’s lead-
ership has applied, when possible, human-centred sustaina-
ble development”” Monaco shows that high density is also a
symbol of high purchasing power. In contrast, the model of
Dubai, and particularly of the islands, can only find a poten-
tial for urban recovery and social cohesion by examining the
parts of the city that generate life outside the “spectacle city”
(Elsheshtawy, 2010).

The pre-Fordist tourism construct of density > 1 (Type 1)
and the Fordist tourism constructs of density 1 (Type 2) are
a reasonable option for mass tourism in terms of morphology
and spatial patterns. In both cases, architecture plays a crucial
role in the construction of the tourist event itself because of
the iconic capacity of the building as an element to generate
tourism (Scerri et al., 2019). In the first case, the scant amount
of green areas and water requires the existence of iconic ar-
chitectures; in this regard, many historic centres have carried
out recovery policies of cultural heritage for its regeneration
(Richards, 2011) through the transformation of monuments
into cultural icons. In the second case, the Fordist tourist meg-
alopoliss great ability to restructure (Gausa, 1996) allows its
renovation against obsolescence through the design of icono-
graphic urban projects, as has been the case in Benidorm,
where its urban design projects have created an attractive and
efficient tourist city (Nolasco-Cirugeda et al., 2020).
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6 Conclusion

Even though Charley (2010) does not believe that capitalist
economic development is sustainable, a comparative study of
the various capitalist constructs throughout history suggests
that planning should consider the value of building density
accompanied by a balanced distribution of water and green
areas, along with a balanced arrangement of iconic architec-
tures. However, transformations of waterfronts with iconic
morphological patterns should be avoided.

In addition to the pre-Fordist constructs, which benefit from
their urban status, the Fordist construct of densities close to
1 is a balanced model for mass tourism because it allows for
an adequate amount of green areas and swimming pools with
a reasonable distribution. Nonetheless, the Fordist construc-
tion processes were guided by principles of standardization
and economy. Therefore, they generated a construct consid-
ered rather more an accommodation infrastructure than the
iconographic value of its architecture and construction of the
landscape. The main drawback is the poor quality of its land-
scape because socially they were products designed for access
by the majority of the population, with less social segrega-
tion. The required conversion of the destination would be
midway between two revitalization trends. On the one hand,
the temptation is to evolve as post-Fordist tourism constructs,
with the danger of environmental and social impacts. On the
other hand, increasing the number of architectures of spectacle
plays a key role in the construction of an always vibrant and
lively destination.

This research has limitations particularly in terms of repre-
sentativeness of the selected case studies. The models studied
are just a sample of a broad spectrum of urban morphologies
and architectures. Even though they are representative models
of each phase of the evolution of capitalism, we cannot gen-
eralize the results of the research to other geographical areas.
Future research should focus on comparative studies of each
period of capitalism by expanding the number of case studies.
Along these lines, it would be interesting to analyse the tourism
constructs of the world’s sun and beach tourism areas in order
to be able to assess the impacts they have suffered in their
evolutionary process.

Carlos Rosa-Jiménez, Institute for Habitat, Territory, & Digitalization,
University of Malaga, Mélaga, Spain
e-mail: cjrosa@uma.es

Nuria Nebot-Goémez de Salazar, Institute for Habitat, Territory, &
Digitalization, University of Malaga, Mélaga, Spain
e-mail: nurianebot@uma.es



Evolving mass tourism constructs and capitalist exploitation of the coast...

Alberto E. Garcia-Moreno, Institute for Habitat, Territory, & Digitaliza-
tion, University of Malaga, Malaga, Spain
e-mail: algamor@uma.es

Acknowledgements

This article presents some of the findings of the research project Res-
idence and Residential Tourism: Processes and Conflicts (CS02013-
48155-P), funded by the Ministry of the Economy, Industry, and
Competitiveness (Spain). The authors are grateful to anonymous
reviewers, whose helpful remarks on previous drafts provided im-
portant inputs for the final version of this article.

References

Agarwal, S. (2012) Relational spatiality and resort restructuring. Annals
of Tourism Research, 39(1), 134-154. doi:10.1016/j.annals.2011.05.007

Andriotis, K. (2006) Hosts, guests and politics. Coastal resorts mor-
phological change. Annals of Tourism Research, 33(4), 1079-1098.
doi:10.1016/j.annals.2006.04.003

Antén Clavé, S., Rullan Salamanca, O. & Vera Rebollo, J. F. (2011) Touri-
sm place. A discussion forum: Mass tourism development on the Medi-
terranean coast. Tourism Geographies, 13(3), 495-501.
doi:10.1080/14616688.2011.575171

Arnez, M. (2022) Environmental protest aesthetics as decolonial world-
ing from the Kristang in Melaka to Fridays for future. European Journal
of East Asian Studies, 21(2), 284-307. doi:10.1163/15700615-02102011

Ashworth, G. (2005) Reinventar los destinos turisticos: Cambiar del tu-
rismo azul al gris. In: Casariego Ramirez, J. & Guerra, E. (eds.) Reinventar
el destino: Reflexiones sobre el espacio turistico contempordneo, 270-292,
Tenerife, Ashotel.

Bianchi, R. (2018) The political economy of tourism development: A
critical review. Annals of Tourism Research, 70, 88-102.
doi:10.1016/J.ANNALS.2017.08.005

Bonet, L. (2003) Cultural tourism. In: Towse, R. (ed.) A hand-
book of cultural economics, 187-193. Cheltenham, Edward Elgar.
doi:10.4337/9781781008003.00029

Briassoulis, H. (2007) Golf-centered development in coastal Mediterra-
nean Europe: A soft sustainability test. Journal of Sustainable Tourism,
15(5), 441-462. doi:org/10.2167/jost722.0

Britton, S. (1991) Tourism, capital, and place: Towards a critical geog-
raphy of tourism. Environment and Planning D: Society and Space, 9(4),
451-478. doi:10.1068/d090451

Chang, T. C. (2010) Bungalows, mansions and shophouses: Encounters
in architourism. Geoforum, 41(6), 963-971.
doi:10.1016/j.geoforum.2010.07.003

Charley, J. (2010) The shadow of economic history: The architecture of
boom, slump and crisis. Architectural Research Quarterly, 14(4), 363-372.
doi:10.1017/51359135511000157

Coles, T., Duval, D. T. & Hall, C. M. (2005) On tourism and mobility at
moments of post-disciplinary movement and conjecture. Politica y
Sociedad, 42(1), 85-99. doi:10.5209/P0S0.24154

Del Campo Gomis, F. J., Molina Huertas, M. A. & Sales Civera, J. M.
(2006) Sustainable limits for golf course development in a tourist des-
tination. World Review of Science, Technology and Sustainable Develop-
ment, 3(3), 197-210. doi:10.1504/WRSTSD.2006.010221

89

D’Hauteserre, A-M. (2005) Tourism, development and sustainability
in Monaco: Comparing discourses and practices. Tourism Geographies,
7(3), 290-312. doi:10.1080/14616680500164716

Elsheshtawy, Y. (2010) Little space, big space: Everyday urbanism in
Dubai. The Brown Journal of World Affairs, 17(1), 53-71.

Fainstein, S. S. (2005) Turismo y globalizacién. In: Casariego, J. & Guerra,
E. (eds.) Reinventar el destino: Reflexiones sobre el espacio turistico con-
tempordneo, 270-292. Tenerife, Ashotel.

Fletcher, R., Blanco-Romero, A., Blazquez-Salom, M., Cafiada, E., Murray
Mas, I. & Sekulova, F. (2021) Pathways to post-capitalist tourism. Tourism
Geographies. doi:10.1080/14616688.2021.1965202

Fu, A. S. & Murray, M. J. (2014) Glorified fantasies and masterpieces
of deception on importing Las Vegas into the “New South Africa”’
International Journal of Urban and Regional Research, 38(3), 843-863.
doi:10.1111/1468-2427.12006

Gaffron, P, Huismans, G. & Skala, F. (eds.) (2005) Ecocity book I. A better
place to live. Vienna, Facultas Verlags- und Buchhandels AG.

Gausa, M. (1996) El espacio turistico: Paisaje al limite. In: Costa Guix, X.
& Landrove Bossut, S. (eds.) Arquitectura del Movimiento Moderno, 1925-
1965: Registro Docomomo Ibérico, 292-299. Barcelona, Actar Editorial.

Gauthier, P. (2005) Conceptualizing the social construction of urban and
architectural forms through the typological process. Urban Morphology,
9(2), 83-93. doi:10.51347/jum.v9i2.3921

Gay, J. C. (1998) Nécessité fait loi. Le développement touristique
de la principauté de Monaco. Espace Geographique, 27(2), 169-182.
doi:10.3406/spge0.1998.1146

Ghaemi, H. (2006) Building towers, cheating workers. Exploitation of
migrant construction workers in the United Arab Emirates. Human
Rights Watch, 18(8).

Gibson, C. (2009) Geographies of tourism: Critical research on capital-
ism and local livelihoods. Progress in Human Geography, 33(4), 527-534.
doi:10.1177/0309132508099797

Gjorgievski, M., Gramatnikovski, S. & Nakovski, D. (2013) Geographic
positioning as a determination of tourism development of Gevgelija
Region. UTMS Journal of Economics, 4(1), 61-69.

Gkoltsiou, A. & Terkenli, T. S. (2012) An interdisciplinary analysis of
tourist landscape structure. Tourismos, 7(2), 145-164.

Gossling, S., Peeters, P, Hall, C. M., Ceron, J.-P, Dubois, G., Lehmann,
L.V, et al. (2012) Tourism and water use: Supply, demand, and se-
curity. An international review. Tourism Management, 33(1), 1-15.
doi:10.1016/j.tourman.2011.03.015

Githnemann, A., Kurzweil, A. & Mailer, M. (2021) Tourism mobility and
climate change - A review of the situation in Austria. Journal of Out-
door Recreation and Tourism, 34, 100382. doi:10.1016/j.jort.2021.100382

Harvey, D. (1990) The condition of postmodernity: An inquiry into the
origins of cultural change. Cambridge, Blackwell.

Harvey, D. (2005) Spaces of neoliberalization: Towards a theory of uneven
geographical development. Munich, Franz Steiner Verlag.

Herold, M., Couclelis, H. & Clarke, K. C. (2005) The role of spatial metrics
in the analysis and modeling of urban land use change. Computers,
Environment and Urban Systems, 29(4), 369-399.
doi:10.1016/j.compenvurbsys.2003.12.001

Hof, A. & Blazquez-Salom, M. (2015) Changing tourism patterns, capital
accumulation, and urban water consumption in Mallorca, Spain: A
sustainability fix? Journal of Sustainable Tourism, 23(5), 770-796.
doi:10.1080/09669582.2014.991397

Urbani izziv, volume 34, no. 1, 2023



90

Hollerman, M. (2015) On the beach: The changing meaning of the
Bulgarian coast after 1989. City & Society, 27(3), 232-249.
doi:10.1111/cis0.12066

Jeon, J. G. (1995) Exploring the three varieties of East Asia’s state-guid-
ed development model: Korea, Singapore, and Taiwan. Studies in Com-
parative International Development, 30(3), 70-88.
doi:10.1007/BF02717495

Judd, D. R. & Fainstein, S. (2000) The tourist city. In: Ashworth, G. J. &
Tunbridge, J. E. (eds.) The tourist-historic city, 53-81. London, Yale Uni-
versity Press. doi:10.1016/B978-0-08-043675-3.50007-7

Knafou, R. & Stock, M. (2003) Tourism. In: Levy, J. (ed.), Dictionnaire de la
géographie et de | ‘espace des sociétés, 931. Paris, Belin.

Kwan, F. V. C. (2004) Gambling attitudes and gambling behavior of
residents of Macao: The Monte Carlo of the Orient. Journal of Travel
Research, 42(3), 271-278. doi:10.1177/0047287503254956

Larson, M. S. (1995) Behind the postmodern facade: Architectural change
in late twentieth-century America. Berkeley, University of California Press.

Lasansky, D. & McLaren, B. (eds.) (2004) Architecture and tourism: Percep-
tion, performance and place. Oxford, Berg. doi:10.5040/9781350057715

Lefebvre, H. (1974) La produccion del espacio. Papers: Revista de Socio-
logia, 3, 219-229. doi:10.1017/CB09781107415324.004

Lekakis, S. & Chatzikonstantinou, K. (2020) The Mediterranean tourist
city reconsidered. Heritage, 3(53), 985-988.
doi:10.3390/heritage3030053

Levy, A. (1999) Urban morphology and the problem of the modern ur-
ban fabric: Some questions for research. Urban Morphology, 3(2), 79-85.
doi:10.51347/jum.v3i2.3885

Li, H., Lie, C-L, Wang, S. W., Wang, T. & Dong, W. (2021) Event and city
image: The effect on revisit intention. Tourism Review, 7(1), 212-228.
doi:10.1108/TR-10-2019-0419

MIT (2019) Density atlas. Available at: http://densityatlas.org/ (accessed
23 Apr. 2022).

Navarro-Jurado, E., Romero-Padilla, Y., Romero-Martinez, J. M., Ser-
rano-Mufoz, E., Habegger, S. & Mora-Esteban, R. (2019) Growth ma-
chines and social movements in mature tourist destinations Costa del
Sol-Mélaga. Journal of Sustainable Tourism, 27(12), 1786-1803.
doi:10.1080/09669582.2019.1677676

Nealon, J. (2002) Empire of the intensities: A random walk down Las
Vegas Boulevard. Parallax, 8(1), 78-91. doi:10.1080/13534640110119632

Nebot-Gomez de Salazar, N. (2020) Jonas Larsen: La mirada del turista
1.0, 2.0, 3.0 y mas alla. In: Pié Ninot, R., Rosa-Jiménez, C., Vilanova, J. M.
& Porfido, E. (eds.) Turismo y Paisaje 2, 65-72. Valencia, Tirant Lo Blach.

Nogués, A. (2008) Poder politico local y urbanismo en entornos turistic-
0s. La mediacién del espacio turistico en la produccién de significados.
Gazeta de Antropologia, 24(2), 26.

Nolasco-Cirugeda, A., Marti, P. & Ponce, G. (2020) Keeping mass tourism
destinations sustainable via urban design: The case of Benidorm. Sus-
tainable Development, 28(5), 1289-1303. doi:10.1002/sd.2084

Palupi, S., Hardiilla, D. & Nugroho, A. C. (2021) Vernacular architecture:
Typology, heritage, and cultural tourism. IOP Conference Series. Earth
and Environmental Science, 764(1), 12011.
doi:10.1088/1755-1315/764/1/012011

Petrisor, A.-l., Hamma, W., Nguyen, H. D., Randazzo, G., Muzirafuti, A.,
Stan, et al. (2020) Degradation of coastlines under the pressure of ur-
banization and tourism: Evidence on the change of land systems from
Europe, Asia and Africa. Land, 9(8), 275. doi:10.3390/land9080275

Urbani izziv, volume 34, no. 1, 2023

C. ROSA-JIMENEZ, N. NEBOT-GOMEZ DE SALAZAR, A. E. GARCIA-MORENO

Pié-Ninot, R. & Rosa-Jiménez, C. (2014) The issue of landscape in rein-
venting mature tourist destinations. Malaga and Costa del Sol. Architec-
ture, City and Environment, 9(25), 303-325. doi:10.5821/ace.9.25.3629

Reis, J. P, Silva, E. A. & Pinho, P. (2015) Measuring space. A review of
spatial metrics for urban growth and shrinkage. In: Silva, E. A,, Van den
Broeck, P, Harris, N. & Healey, P. (eds.) The Routledge handbook of plan-
ning research methods, 279-292. New York, Routledge.

Reis, J. P, Silva, E. A. & Pinho, P. (2016) Spatial metrics to study urban
patterns in growing and shrinking cities. Urban Geography, 37(2), 246-
271. doi:10.1080/02723638.2015.1096118

Richards, G. (2011) Creativity and tourism. Annals of Tourism Research,
38(4), 1225-1253. doi:10.1016/j.annals.2011.07.008

Rizzo, A. (2019) Predatory cities: Unravelling the consequences of re-
source-predatory projects in the Global South. Urban Geography, 40(1),
1-15. doi:10.1080/02723638.2018.1505156

Roberts, A. (2010) The logic of discipline: Global capitalism and the archi-
tecture of government. New York, Oxford University Press.
doi:10.1093/acprof:0s0/9780195374988.001.0001

Rosa-Jiménez, C., Reyes-Corredera, S. & Nogueira-Bernardez, B. (2016)
New possibilities of GIS for mapping a mature destination: A case in
Benalmadena, Spain. Anatolia, 27(1), 82-90.
doi:10.1080/13032917.2015.1083211

Rovira Soto, M. T. & Anton Clavé, S. (2017) Second homes and urban
landscape patterns in Mediterranean coastal tourism destinations. Land
Use Policy, 68, 117-132. doi:10.1016/j.landusepol.2017.07.018

Ruiz, 1., Serrano, B. & Temes, R. (2016) Renovation of mature destina-
tions: The case of the playa de San Juan. International Journal of Sus-
tainable Development and Planning, 11(3), 295-302.
doi:10.2495/SDP-V11-N3-295-302

Sale, P. F, Feary, D. A, Burt, J. A, Bauman, A. G., Cavalcante, G. H.,
Drouillard, et al. (2011) The growing need for sustainable ecological
management of marine communities of the Persian Gulf. Ambio, 40(1),
4-17. doi:10.1007/s13280-010-0092-6

Sanabria Diaz, J. M., Quintana, T. A. & Cabrera, Y. A. (2020) Tourist
renewal as a strategy to improve the competitiveness of an urban
tourist space: A case study in Maspalomas-Costa Canaria. Sustainability,
12(21), 8775. doi:10.3390/5u12218775

Scerri, M., Edwards, D. & Foley, C. (2019) Design, architecture
and the value to tourism. Tourism Economics, 25(5), 695-710.
doi:10.1177/1354816618802107

Simpson, T. (2013) Scintillant cities: Glass architecture, finance capital,
and the fictions of Macau'’s enclave urbanism. Theory, Culture & Society,
30(7/8), 343-371. doi:10.1177/0263276413504970

Simpson, T. (2016) Tourist utopias: Biopolitics and the genealogy of the
post-world tourist city. Current Issues in Tourism, 19(1), 27-59.
doi:10.1080/13683500.2015.1005579

Sklair, L. (2006) Iconic architecture and capitalist globalization. City,
10(April), 21-47. doi:10.1080/13604810600594613

Sklair, L. (2010) Iconic architecture and the culture-ideolo-
gy of consumerism. Theory, Culture & Society, 27(5), 135-159.
doi:10.1177/0263276410374634

Smith, R. A. (1991) Beach resorts: A model of development evolution.
Landscape and Urban Planning, 21, 189-210.
doi:10.1016/0169-2046(91)90018-H

Smith, R. A. (1992) Beach resort evolution. Implications for planning.
Annals of Tourism Research, 19(2), 304-322.
doi:10.1016/0160-7383(92)90083-2



Evolving mass tourism constructs and capitalist exploitation of the coast...

Soja, E. W. (2005) Una reformulacién de las geografias del turismo. In:
Casariego Ramirez, J. & Guerra, E. (eds.) Reinventar el destino: Reflexiones
sobre el espacio turistico contempordneo, 71-90. Tenerife, Ashotel.

Soszynski, D., Sowiniska-Swierkosz, B., Stokowski, P. A. & Tucki, A. (2017)
Spatial arrangements of tourist villages: Implications for the integration
of residents and tourists. Tourism Geographies, 6688(November), 1-21.
doi:10.1080/14616688.2017.1387808

Sparke, P, Brown, P, Lara-Betancourt, P, Lee, G. & Taylor, M. (eds.) (2018)
Flow: Interior, landscape and architecture in the era of liquid modernity.
London, Bloomsbury Visual Arts. doi:10.5040/9781474293327

Torres, R. (2002) Cancun’s tourism development from a
Fordist spectrum of analysis. Tourist Studies, 2(1), 87-116.
doi:10.1177/1468797602002001098

Urry, J. & Larsen, J. (2012) The tourist gaze 3.0. Los Angeles, Sage Publi-
cations. doi:10.4135/9781446251904

Velegrinis, S. & Katodrytis, G. (2015) Drawing in the sand. Cities in the
making. Architectural Design, 85(1), 72-79. doi:10.1002/ad.1856

Watson, D. (2019) Fordism: A review essay. Labor History, 60(2), 144-
159. doi:10.1080/0023656X.2019.1537031

Wharton, A. (1999) Economy, architecture, and politics: Colonialists and
Cold War hotels. History of Political Economy, 31(Supplement), 285-299.
doi:10.1215/00182702-31-Supplement-285

Woodley, D. (ed.) (2015) Globalization and capitalist geopolitics: Sover-
eignty and state power in a multipolar world. London, Routledge.

Xie, P. F, Chandra, V. & Gu, K. (2013) Morphological changes of coastal
tourism: A case study of Denarau Island, Fiji. Tourism Management
Perspectives, 5, 75-83. doi:10.1016/j.tmp.2012.09.002

Yang, M., Han, C,, Cui, Y. & Zhao, Y. (2021) COVID-19 and mobility in
tourism cities: A statistical change-point detection approach. Journal of
Hospitality and Tourism Management, 47, 256-261.
doi:10.1016/j.jhtm.2021.03.014

Yrigoy, I. (2014) The production of tourist spaces as a spatial fix. Tour-
ism Geographies, 16(4), 636-652. doi:10.1080/14616688.2014.915876

91

Urbani izziv, volume 34, no. 1, 2023





